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The CLC of the Comprehensive Plan was
established to ensure that:

“» residents can meet their daily needs
for goods and services within a
reasonable distance from their
neighborhood

“ commercial activities are integrated
seamlessly into nearby residential
neighborhoods

* new commercial which services nearby
neighborhoods do not require a
Comprehensive Plan amendment



Neighborhood Community Regional

Commercial Service Areas
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opportunltl
0 Revise outdated language

9 ldentify ways to limit the frequency of waiver requests

9 Reflect the current realities of the commercial
marketplace and the community’s desire for more
pedestrian/bicycle/transit opportunities

@ Ensure standards are in place to require a more
harmonious integration into nearby neighborhoods



What direction do prior County
planning documents provide for this
effort?

» Address transportation and access
Issues

» Accommodate for pedestrian, cyclists,
and transit users

» Support the creation/retention of town
centers

Local Planning
Documents Review

» Implement CLC only in locations
desired by the community




Best Practices
Literature Review

How are other comparable/notable
communities accomplishing this?

» Few communities permit neighborhood-
serving commercial within residential areas

» Where permitted, most communities
require a commercial rezoning
supplemented with additional
compatibility, buffering, and locational
requirements

» Principles are established within the
Comprehensive Plan; Criteria are
established within the LDR



Community Idea Wall

Would you love the ability to walk to your neighborhood
convenience store? Do you think there is too much retail activity
within the your community? Do you have an idea for how best to
incorporate commercial activity near your neighborhood? Let us
know by posting on the Community Idea Wall!

START 28 Sep 2021 END 28 Jan 2022
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Unincorporated Hillsborough County
Commercial-Locational
Criteria Study
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) START 28 Sep 2021 END 28 Jan 2022
Ready to discuss
commercial Ready to discuss commercial activities within your community?
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PC Briefing Public Workshops | Stakeholder Sessions BOCC Briefings



September

October

November

December

January

February

March

April

Task 1 - Project Kick-off and Work Plan

Task 1.1 Project Work Plan
‘Task 1.2 Kick-Off Meeting (virtual)

Task 2. Research and Analysis

Task 2.1 Local Planning Document Review
Task 2.2 Best Practices Literature Review
ITask 2.3 Case Studies

Task 3. Public Outreach

Task 3.1 Public Engagement Plan

Task 3.2 Project Website

Task 3.3 Stakeholder, PC & BOCC Interviews
Task 3.4 Two Community Meetings (virtual)

Task 4. Report Recommendations

Task 4.1 CLC Recommendations Report Draft #1
Task 4.2 CLC Recommendations Report Draft #2
Task 4.3 PowerPoint Presentation

Task 5. Report Refinement and Finalization

PC & BOCC Briefings (PC Staff only)

Draft #3

Task 5.1 PC Public Hearing

Task 5.2 BOCC Transmittal Hearing

Task 5.4 CLC Report Draft #4 (Final)

Task 5.3 BOCC Workshop or Adoption Hearing







» Begin the case study analysis
» Continue the public input process
» Draft the first update to the CLC
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