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What is a Community Profile?

• The purpose of the Gibsonton Community 
Profile is to provide a current analysis of 
market and economic development trends 
affecting demand for new development and 
redevelopment in the Gibsonton Community 
Plan area. 

• The profile will not change the adopted 
Gibsonton Community Plan. 

• The profile will not change land use or zoning
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Report Summary
• What We Heard

– SWOT Community Workshop/Interview Summary
– SWOT Internet Summary

• What We Learned
– Socio Economics Analysis
– Environmental Data
– Infrastructure Data
– Economic Development Data

• Gibsonton/Corridor Buildout 
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STUDY
AREA/

CORRIDORS



COMMUNITY INPUT
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 Interviews January 27
 Community Workshop January 28
 Internet Surveys through February
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DESCRIBE GIBSONTON
(community wording)

Historic - 40
Show business people/Carnies – 33
Overcrowded - 25
Underserved - 24
Messy/trashy - 22
Forgotten,  trapped in time -17
Home – 13
Congested - 11
Outdated - 11
In transition -11
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SWOT Community

• STRENGTHS
Show business people (40)
Location (29)
History/Economic Impact (18)
RSB/Zoning (16)
Residents (13)
Potential (13)
Schools (13)
Local small business (11)
Diversity (11)
Natural Resources (9)

 
 

 
 

  
 

  
   
    

    
    

  
    
    

 
    

      
   

   

   
   

 
  

    
  

  

SWOT Internet

• STRENGTHS
Location (55)
Growing (31)
Nothing (29)
Natural Resources (28)
Carnies/History (27)
People (16)
Affordable (16)
Country/Rural/Small Town (16)
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SWOT Community SWOT Internet

• WEAKNESSES
  

 
  

 
 

 
 

   
 

  

Roads (47)
Poor Planning (24)
Drugs/Crime/Gangs (21)
Traffic (20)
Blight/Code Enforcement (14)
Homeless (13)
Sewer Infrastructure (9
Lack of Sidewalks/Streetlights (9)
Lack of health care (9)

    
    

  
    
    

 
    

      
   

   

   
   

 
  

    
  

  

• WEAKNESSES
 

 
  

 
 

  

Road/Traffic (112)
Drugs/Crime (68)
Blighted (47)
Lack of Retail/Groceries (40)
Homeless (30)
Lack of Water/Sewer Infrastructure (27)
Lack of Street lights (12)
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SWOT Community SWOT Internet

  
 

  
 

 
 

 
   

 
  

 
 

 
 

  
 

  
   
    

To have extended /upgraded roads/sewer (49)
More Streetlights and Sidewalks (21)
Crackdown on drugs
Show people/more destination tourism (17)
Better code enforcement/better looking 
neighborhoods (15)
Developers paying fair share (10)
Slowing down growth in residential areas (9)
Enforcing Master Plan (9)
Added health services (8)

   
   

 
  

    
  

  

• OPPORTUNITIES

Achieved Road Improvements (132)
Success in Redevelopment (47)
Reduction in Crime/Drugs (26)
Success in building more Water/Sewer 
Infrastructure (16)                              

• OPPORTUNITIES
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SWOT Community SWOT Internet

  
 

  
 

 
 

 
   

 
  

 
 

 
 

  
 

  
   
    

    
    

  
    
    

 
    

      
   

   

Loss of hometown atmosphere (24)
Lack of representation (19
Infrastructure (16)
Crime rates (16
Lack of County support (15)
Over population (13)
Trailer Parks (8)

• THREATS

 

 
  

 
 

  

 
 

 
  

 
    
    

    
  
   

     
 

Drugs/Crime (63)
Roads/Traffic (59)
Overcrowding (38)
Not Improving Water/Sewer Infrastructure (31)
Homeless (15)

• THREATS



11

DEMOGRAPHICS SUMMARY 
(2019)

People  (2019) Gibsonton
Hillsborough 

County Race
Gibsonton 

%
Hillsborough 

%
Population 18,245 1,454,648 White 67.8% 68.3%

Median Age 33.0 37.3 Black 14.6% 17.1%
Under 5 YRS 9.0% 6.0% Asian 2.3% 4.3%

School Age (5-14 YRS) 16.9% 12.3% Other Race 11.8% 6.0%
Adults (18+ YRS) 70.2% 78.1% 2 or More 3.9% 3.8%

65 + YRS 9.3% 15.1% Hispanic (Any Race) 34.1% 30.0%

Source: ESRI (2019)


Socio economic table

		General Population Trends

		Description		1990		2000		2010		2017 (ACS)		2018 (ESRI)		2018 County (ESRI)

		Total Population		7,909		9,140		17,208		22,162		26,032		x						729.6

		Total Households		2,872		3,174		5,656		6,828		8,368		x

		Average Person per Household		2.67		2.60		3.00		3.24		3.11		2.59

		Average Person per Famly		2.95		3.11		3.44		3.74		3.55		3.16

		Race and Ethnicity Trends

		Description		1990		2000		2010		2017 (ACS)		2018 (ESRI)		2018 County (ESRI)

		White Alone		7,302		7,533		12,340		14,687		17,519		x

		%		92.33%		82.42%		71.70%		66.27%		67.30%		68.90%

		Black or African Alone		45		88		1,570		2,982		2,675		x						338.2		676.4

				0.57%		0.96%		9.12%		13.46%		10.28%		17.00%

		Other		562		1,520		3,298		4,493		5,838		x		4,493				201.6		100.8

		Hispanic or Latino		2,067		3,166		7,377		8,799		12,371		x								777.2		0.0350690371

		%		26.13%		34.64%		42.90%		39.7%		47.5%		28.8%

																				201.6		604.8

		Age Trends																		346.4		1732

		Description		1990		2000		2010		2017 (ACS)		2018 (ESRI)		2018 County (ESRI)								2336.8		0.1054417471

		Under Age 5		6.90%		8.73%		9.40%		9.38%		8.80%		6.10%						346.4		1732

		Ages 5-17		16.89%		19.58%		20.70%		19.80%		21.99%		17.10%						325		1950								640.2				486.4

		Ages 18-21		6.41%		5.12%		5.30%		3.51%		4.99%		5.40%								3682		0.1661402401						1424				426.8

		Ages 22-29		12.00%		12.06%		12.00%		10.54%		11.55%		11.10%																0.1199558345				0.0530683403

		Ages 30-39		12.52%		13.05%		15.70%		16.61%		15.17%		13.90%						325		1625

		Ages 40-49		10.79%		12.76%		12.40%		13.67%		13.07%		13.00%						280.7		1403.5

		Ages 50-64		14.89%		15.23%		14.70%		15.48%		15.86%		18.70%		102.23%						3028.5		0.1366528292

		Ages 65 and over		19.59%		13.47%		9.80%		9.70%		10.80%		14.70%		0.1080593116				280.7		1403.5

		Median Age		NA		42		31.6		32.2		33.1		37.1								1114

																						914		0.1548371086

		Income Trends

		Description		1990		2000		2010 (ACS)		2017 (ACS)		2018 (ESRI)		2018 County (ESRI)

		Median Household Income		$25,704		$29,844		$47,571		$52,218		$52,081		$54,747

		Median Family Income		$26,580		$40,000		$52,292		$57,128		na		na

		Population below Poverty		19.81%		16.63%		14.36%		19.80%		na		na

		Households below Porvery		17.76%		15.66%		12.91%		15.80%		na		na

		Households wih Public Assistance Income		8.01%		4.95%		0.67%		2.20%		na		na

		Educational Attainment 

		Description		1990		2000		2010 (ACS)		2017 (ACS)		County

		Less than High School		2,461		2,140		2,519		2,076		na

		%		45.70%		69.77%		29.93%		17.98%		na

		High School or Higher		2,629		3,527		5,897		9,473		na

		%		51.65%		62.24%		70.07%		81.10%		na

		Bachelor's Degree or Higher		317		423		1,372		2,010		na

		%		6.23%		7.46%		16.30%		17.40%		na

		Housing Trends

		Description		1990		2000		2010 (ACS)		2017 (ACS)		2017 (ACS %)		County 2017 (ACS)

		Total		3,626		3,765		6,167		8,323				8,368

		Single-Family		1,493		1,905		3,701		6,157		74.0%		na

		Multi-Family		245		348		755		636		7.6%		na

		Mobile Homes		1,115		1,499		1,658		1,493		17.9%		na		99.6%

		Owner-Occupied		2,145		2,319		3,589		4,779		57.4%		6,489

		Renter-Occupied		726		855		1,599		2,050		24.6%		1,879

		Vacant Units		756		591		978		1,494		18.0%		1,328

		Median Housing Value		$75,250		$76,100		$183,600		$166,500				179,308

		Existing Land Use

		Land Use Type		Acres		%

		Acreage Not Zoned For Agriculture		981		7.52%

		Agricultural		2,749		21.06%

		Centrally Assessed		0		0.00%

		Industrial		191		1.46%

		Institutional		234		1.79%

		Mining		0		0.00%

		Other		16		0.12%

		Public/semi Public		2,276		17.44%

		Recreation		201		1.54%

		Residential		3,069		23.52%

		Retail/Office		404		3.10%

		Row		20		0.15%

		Vacant Residential		795		6.09%

		Vacant Nonresidential		187		1.43%

		Water		0		0.00%

		Parcels with No Value		179		1.37%



Total Population	1990	2000	2010	2017 (ACS)	2018 (ESRI)	7909	9140	17208	22162	26032	

Executive Summary



		People  (2019)		Gibsonton		Hillsborough County		Race		Gibsonton %		Hillsborough %

		Population		18,245		1,454,648		White		67.8%		68.3%

		Median Age		33.0		37.3		Black		14.6%		17.1%

		Under 5 YRS		9.0%		6.0%		Asian		2.3%		4.3%

		School Age (5-14 YRS)		16.9%		12.3%		Other Race		11.8%		6.0%

		Adults (18+ YRS)		70.2%		78.1%		2 or More		3.9%		3.8%

		65 + YRS 		9.3%		15.1%		Hispanic (Any Race)		34.1%		30.0%

		Housing & Family						Percent Breakdown of Family Type

		Housing Units		9,694														Single Parents				7.1%

		Single Family Units		6,157														Married with Children				38.1%

		Multi Units		636														Married w/o Children				28.9%

		Mobile/Other		1,530														Non Family				25.9%

		Vacancy		13.7%

		Owner Occupied		66.9%

		Renter Occupied		19.4%

								Total Households (HH): 		8,368

								AVG HH Size:		3.1

		Economics

		Median Household Income		$52,081				Labor Force Participation		66.2%

		Avg Home Value		$228,006				Civilian Employeed		97.6%

		Median Home Value		$179,308				Unemployment Rate		2.4%

		Median Monthly Owner Costs		$1,383				Poverty Rate		17.0%

		Median Monthly Renter Costs		$932				Avg Commute Time		29.2%

		Housing Burden (30+%)						Educational Attainment (25-64 YRS)

		Owner Occupied		30.5%				High School Diploma or higher		79.0%

		Renter Occupied		60.5%				Bachelors Degree or higher		17.4%

		Day Time Population						Businesses 

		Workers		13,365				Total Businesses		468

		Residents		14,050				Total Employment		9,850



Single Parents	Married with Children	Married w/o Children	Non Family	

Single Parents	Married with Children	Married w/o Children	Non Family	7.0999999999999994E-2	0.38100000000000001	0.28899999999999998	0.25900000000000001	

Single Parents	Married with Children	Married w/o Children	Non Family	

Single Parents	Married with Children	Married w/o Children	Non Family	7.0999999999999994E-2	0.38100000000000001	0.28899999999999998	0.25900000000000001	





MLS



				First Quarter 2018												First Quarter 2018

		Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes						Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes

		Closed Sales		123		6		4						Closed Sales		426		13		12

		Y/Y % Change		7.00%		-71.40%		-42.90%						Y/Y % Change		9.400%		-61.400%		-62.900%

		Cash Sales		16		1		3						Cash Sales		65		13		7

		Median Price		$207,000		$182,450		$58,500						Median Price		$208,704		$186,727		$105,500

		Y/Y % Change		6.20%		9.90%		-80.00%						Y/Y % Change		6.20%		9.90%		-80.00%

		Average Price		$216,427		$202,483		$69,750						Average Price

		Median Time to Contract		43 Days		78 Days		20 Days						Median Time to Contract

		New Listing		171		11		7						New Listing

		New Pending Sales		168		9		4						New Pending Sales

		Months of Supply		2.8		2.7		3.6						Months of Supply



				Second Quarter 2018

		Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes

		Closed Sales		139		13		4

		Y/Y % Change		-11.50%		-56.70%		-20.00%

		Cash Sales		16		7		1

		Median Price		$212,900		$200,000		$77,000

		Y/Y % Change		6.50%		23.90%		11.20%

		Average Price		$223,411		$199,915		$100,250

		Median Time to Contract		48 Days		71 Days		48 Days

		New Listing		197		20		5

		New Pending Sales		170		18		3

		Months of Supply		2.9		4.2		4.4



				Third Quarter 2018

		Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes

		Closed Sales		164		15		4

		Y/Y % Change		13.90%		66.70%		0.00%

		Cash Sales		33		5		3

		Median Price		$207,495		$169,000		$162,000

		Y/Y % Change		1.20%		2.40%		116.00%

		Average Price		$231,746		$192,560		$158,200

		Median Time to Contract		36 Days		22 Days		23 Days

		New Listing		179		17		10

		New Pending Sales		156		16		8

		Months of Supply		3.1		3.6		5.7
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HOUSING INVENTORY
2017

Housing & Family (2017) Percent Breakdown of Family Type
Housing Units 6,109

Single Family Units 3,695
Multi Units 296

Mobile/Other 2,092
Vacancy 9.7%

Owner Occupied 63.2%
Renter Occupied 36.8%

Total Households (HH): 2,031
AVG HH Size: 3.31

0.2470.283

0.192
0.278 Single Parents

Married with Children

Married w/o Children

Non Family

Source: American Community Survey, 2017 
(2020)


Socio economic table

		General Population Trends

		Description		2000		2010		2015 (ACS)		2019 (ESRI)		2019 County (ESRI)

		Total Population		7,143		13,702		16,993		18,245		x						729.6

		Total Households		2,609		4,530		4,906		6,025		x

		Average Person per Household		2.81		2.90		3.12		3.02		2.59

		Average Person per Famly		3.28		3.44		3.93		3.42		3.17

		Race and Ethnicity Trends

		Description		2000		2010		2015 (ACS)		2019 (ESRI)		2019 County (ESRI)

		White Alone		6,484		9,680		11,440		12,461		x

		%		89.64%		70.65%		67.32%		67.80%		68.30%

		Black or African Alone		133		1,990		2,997		2,664		x						338.2		676.4

				1.84%		14.52%		17.64%		14.60%		17.10%

		Other		616		2,032		2,556		3,120		x		ERROR:#REF!				201.6		100.8

		Hispanic or Latino		1,280		4,022		6,070		6,222		x								777.2		0.0350690371

		%		17.70%		29.35%		35.72%		34.1%		30.0%

																				201.6		604.8

		Age Trends  see below for update																		346.4		1732

		Description		1990		2000		2010		2015 (ESRI)		2019 (ESRI)		2019 County (ESRI)								2336.8		ERROR:#REF!

		Under Age 5		6.90%		8.73%		9.40%		11.43%		8.80%		6.10%						346.4		1732

		Ages 5-17		16.89%		19.58%		20.70%		21.40%		ERROR:#REF!		17.10%						325		1950								640.2				486.4

		Ages 18-21		6.41%		5.12%		5.30%		6.36%		7.12%		5.40%								3682		ERROR:#REF!						1424				426.8

		Ages 22-29		12.00%		12.06%		12.00%		10.93%		16.48%		11.10%																0.1199558345				0.0666472048

		Ages 30-39		12.52%		13.05%		15.70%		15.62%		21.65%		13.90%						325		1625

		Ages 40-49		10.79%		12.76%		12.40%		15.08%		18.64%		13.00%						280.7		1403.5

		Ages 50-64		14.89%		15.23%		14.70%		12.28%		22.63%		18.70%		ERROR:#REF!						3028.5		ERROR:#REF!

		Ages 65 and over		19.59%		13.47%		9.80%		6.90%		10.80%		14.70%		0.1080593116				280.7		1403.5

		Median Age		NA		42		31.6		33		33.1		37.1								1114

																				914		ERROR:#REF!

		Income Trends

		Description		1990		2000		2010 (ACS)		2017 (ACS)		County 2017 (ACS)						Description		2000		2010 (ACS)		2015 (ACS)		2017 (ACS)		County 2019 (ACS)

		Median Household Income		$23,910		$33,016		$39,263		$48,320		$48,948						Median Household Income		$33,016		$39,263		$32,054				$53,742

		Median Family Income		$25,375		$36,490		$48,011		$57,758		na						Median Family Income		$36,490		$48,011		na				$65,730

		Population below Poverty		18.77%		18.07%		15.34%		18.10%		15.70%						Population below Poverty		18.07%		15.34%		21.53%				15.70%

		Households below Porvery		17.32%		16.10%		14.68%		16.00%		11.50%						Households below Porvery		16.10%		14.68%		19.49%				11.50%

		Households wih Public Assistance Income		7.24%		6.65%		4.53%		3.50%		2.70%						Households wih Public Assistance Income		6.65%		4.53%		4.24%				2.70%

		Educational Attainment (25 and Older)

		Description		1990		2000		2010 (ACS)		2017 (ACS)		County 2017 (ACS)						Description		2000		2010 (ACS)		2015 (ACS)				County 2017 (ACS)

		Less than High School		526		512		496		2,145		na						Less than High School		2,140		2,519		2,473				na

		%		13.43%		11.82%		6.54%		19.7%		11.80%						%		69.77%		29.93%		21.40%				15.50%

		High School or Higher		2,314		2,615		5,875		8,771		na						High School or Higher		3,527		5,897		9,080				na

		%		51.65%		62.24%		70.07%		80.3%		88.20%						%		62.24%		70.07%		78.59%				84.50%

		Bachelor's Degree or Higher		317		423		1,372		1,867		na						Bachelor's Degree or Higher		423		1,372		1,920				na

		%		6.23%		7.46%		16.30%		17.1%		32.00%						%		7.46%		16.30%		16.62%				11.60%

		Housing Trends

		Description		1990		2000		2010 (ACS)		2017 (ACS %)		County 2017 (ACS)				Description		2000		2010 (ACS)		2015 (ACS)		2017 (ACS %)		County 2017 (ACS)

		Total		3,006		2,851		5,306		6,109						Total		3,765		6,167		6,944

		Single-Family		859		964		3,056		61.3%		69.5%				Single-Family		1,905		3,701		4,720		ERROR:#REF!		69.5%		6,944		ERROR:#REF!

		Multi-Family		53		46		171		4.0%		23.3%				Multi-Family		348		755		661		ERROR:#REF!		23.3%

		Mobile Homes		1,685		1,821		1,902		34.2%		7.1%		99.5%		Mobile Homes		1,499		1,658		1,563		ERROR:#REF!		7.1%

		Other

		Owner-Occupied		1,664		1,590		2,883		57.1%		52.0%				Owner-Occupied		2,319		3,589		3,802		ERROR:#REF!		52.0%

		Renter-Occupied		945		938		4,648		33.2%		37.7%				Renter-Occupied		855		1,599		1,903		ERROR:#REF!		37.7%

		Vacant Units		397		323		775		9.7%		10.3%				Vacant Units		591		978		1,239		ERROR:#REF!		10.3%

		Median Housing Value		$55,500		$56,250		$124,600		$150,700		$179,500				Median Housing Value		$76,100		$183,600		$156,900		$166,500		$179,500

		Existing Land Use

		Land Use Type		Acres		%												Description		2000		2010		2015 (ACS)		2017 (ACS)		County 2017 (ACS)		2018 (ESRI)		2018 County (ESRI)

		Acreage Not Zoned For Agriculture		981		7.52%												Under Age 5		8.73%		9.40%		10.72%		9.38%		6.40%		8.80%		6.10%

		Agricultural		2,749		21.06%												Ages 5-17		19.58%		20.70%		20.98%		19.80%		16.70%		21.99%		17.10%

		Centrally Assessed		0		0.00%												Ages 18-21		5.12%		5.30%		4.52%		3.51%		5.30%		4.99%		5.40%

		Industrial		191		1.46%												Ages 22-29		12.06%		12.00%		10.52%		10.54%		11.60%		11.55%		11.10%

		Institutional		234		1.79%												Ages 30-39		13.05%		15.70%		16.19%		16.61%		14.30%		15.17%		13.90%

		Mining		0		0.00%												Ages 40-49		12.76%		12.40%		12.57%		13.67%		13.60%		13.07%		13.00%

		Other		16		0.12%												Ages 50-64		15.23%		14.70%		14.82%		15.48%		12.50%		15.86%		18.70%

		Public/semi Public		2,276		17.44%												Ages 65 and over		13.47%		9.80%		9.67%		9.70%		13.50%		10.80%		14.70%

		Recreation		201		1.54%												Median Age		42		31.6		34		32.2		36.8		33.1		37.1

		Residential		3,069		23.52%

		Retail/Office		404		3.10%												Description		2019 (ESRI)		2019 County (ESRI)

		Row		20		0.15%												Under Age 5		9.00%		6.00%

		Vacant Residential		795		6.09%												Ages 5-14		16.90%		12.30%

		Vacant Nonresidential		187		1.43%												Ages 15-24		12.20%		13.50%

		Water		0		0.00%												Ages 25-34		14.80%		15.00%

		Parcels with No Value		179		1.37%												Ages 35-54		27.90%		25.80%

																		Ages 55-64		9.90%		12.40%

																		Ages 65 and over		9.30%		15.10%

																		Age 18+		70.20%		78.10%

																		Median Age		33.0		33.1



Total Population	2000	2010	2015 (ACS)	2019 (ESRI)	7143	13702	16993	18245	

Executive Summary



		People  (2019)		Gibsonton		Hillsborough County		Race		Gibsonton %		Hillsborough %

		Population		18,245		1,454,648		White		67.8%		68.3%

		Median Age		33.0%		37.3		Black		14.6%		17.1%

		Under 5 YRS		9.0%		6.0%		Asian		2.3%		4.3%

		School Age (5-14 YRS)		16.9%		12.3%		Other Race		15.3%		10.3%				100.0%

		Adults (15-64 YRS)		64.8%		66.6%		2 or More		3.9%		3.8%

		65 + YRS 		9.3%		15.1%		Hispanic (Any Race)		34.1%		30.0%

		Housing & Family (2017)						Percent Breakdown of Family Type

		Housing Units		6,109														Single Parents				35.0%

		Single Family Units		3,695														Married with Children				38.1%

		Multi Units		296														Married w/o Children				27.4%

		Mobile/Other		2,092														Non Family				30.0%

		Vacancy		9.7%

		Owner Occupied		63.2%

		Renter Occupied		36.8%

								Total Households (HH): 		2,031

								AVG HH Size:		3.31

		Economics (2017)		Gibsonton		County				Gibsonton		County

		Median Household Income		$52,081				Labor Force Participation		66.2%

		Avg Home Value		$228,006				Civilian Employeed		97.6%

		Median Home Value		$166,500				Unemployment Rate		2.4%

		Median Monthly Owner Costs		$1,383				Poverty Rate		17.0%

		Median Monthly Renter Costs		$932				Avg Commute Time		29.2%

		Housing Burden (30+%)						Educational Attainment (25-64 YRS)

		Owner Occupied (with Mortgage)		30.5%				High School Diploma or higher		79.0%

		Renter Occupied		60.5%				Bachelors Degree or higher		17.4%

		Day Time Population						Businesses 

		Workers		13,365				Total Businesses		468

		Residents		14,050				Total Employment		9,850

		Economics (2017)		Gibsonton		County				Gibsonton		County

		Median Household Income		$48,320		$53,742		Labor Force Participation		63.9%		65.1%

		Median Home Value		$150,700		$179,500		Civilian Employed		62.9%		64.6%

		Median Monthly Owner Costs		$1,360		$1,461		Unemployment Rate		7.2%		4.4%

		Median Monthly Renter Costs		$956		$1,040		Avg Commute Time		30.0%		27.3%

		Housing Burden (30+%)						Educational Attainment (25-64 YRS)

		Owner Occupied (with Mortgage)		25.9%		30.6%		High School Diploma or higher		80.3%		88.2%

		Renter Occupied		63.4%		42.5%		Bachelors Degree or higher		17.1%		32.0%

		Racial Composition						Poverty Rate

		White		71.80%		70.9%		Population below Poverty		18.1%		15.7%

		Black		15.60%		16.6%		Households below Poverty		16.0%		11.5%

		Hispanic		35.90%		27.4%
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Single Parents	Married with Children	Married w/o Children	Non Family	0.35	0.38100000000000001	0.27400000000000002	0.3	

Single Parents	Married with Children	Married w/o Children	Non Family	

Single Parents	Married with Children	Married w/o Children	Non Family	0.247	0.28299999999999997	0.192	0.27800000000000002	



MLS



				First Quarter 2018												First Quarter 2018

		Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes						Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes

		Closed Sales		123		6		4						Closed Sales		426		13		12

		Y/Y % Change		7.00%		-71.40%		-42.90%						Y/Y % Change		9.400%		-61.400%		-62.900%

		Cash Sales		16		1		3						Cash Sales		65		13		7

		Median Price		$207,000		$182,450		$58,500						Median Price		$208,704		$186,727		$105,500

		Y/Y % Change		6.20%		9.90%		-80.00%						Y/Y % Change		6.20%		9.90%		-80.00%

		Average Price		$216,427		$202,483		$69,750						Average Price

		Median Time to Contract		43 Days		78 Days		20 Days						Median Time to Contract

		New Listing		171		11		7						New Listing

		New Pending Sales		168		9		4						New Pending Sales

		Months of Supply		2.8		2.7		3.6						Months of Supply



				Second Quarter 2018

		Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes

		Closed Sales		139		13		4

		Y/Y % Change		-11.50%		-56.70%		-20.00%

		Cash Sales		16		7		1

		Median Price		$212,900		$200,000		$77,000

		Y/Y % Change		6.50%		23.90%		11.20%

		Average Price		$223,411		$199,915		$100,250

		Median Time to Contract		48 Days		71 Days		48 Days

		New Listing		197		20		5

		New Pending Sales		170		18		3

		Months of Supply		2.9		4.2		4.4



				Third Quarter 2018

		Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes

		Closed Sales		164		15		4

		Y/Y % Change		13.90%		66.70%		0.00%

		Cash Sales		33		5		3

		Median Price		$207,495		$169,000		$162,000

		Y/Y % Change		1.20%		2.40%		116.00%

		Average Price		$231,746		$192,560		$158,200

		Median Time to Contract		36 Days		22 Days		23 Days

		New Listing		179		17		10

		New Pending Sales		156		16		8

		Months of Supply		3.1		3.6		5.7





TAZ
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HOUSING TRENDS
2017

Description 1990 2000
2010 
(ACS)

2017 
(ACS %)

County 
2017 

(ACS %)
Total 3,006 2,851 5,306
Single-Family 859 964 3,056 61.3% 69.5%
Multi-Family 53 46 171 4.0% 23.3%
Mobile Homes 1,685 1,821 1,902 34.2% 7.1%
Other 409 20 177 0.5% 0.1%
Owner-Occupied 1,664 1,590 2,883 57.1% 52.0%
Renter-Occupied 945 938 1,648 33.2% 37.7%
Vacant Units 397 323 775 9.7% 10.3%
Median Housing Value $55,500 $56,250 $124,600 $150,700 $179,500

Source: American Community Survey, 2017 
(2020)


Socio economic table

		General Population Trends

		Description				2000		2010		2015 (ACS)		2019 (ESRI)		2019 County (ESRI)

		Total Population				7,143		13,702		16,993		18,245		x						729.6

		Total Households				2,609		4,530		4,906		6,025		x

		Average Person per Household				2.81		2.90		3.12		3.02		2.59

		Average Person per Famly				3.28		3.44		3.93		3.42		3.17

		Race and Ethnicity Trends

		Description				2000		2010		2015 (ACS)		2019 (ESRI)		2019 County (ESRI)

		White Alone				6,484		9,680		11,440		12,461		x

		%				89.64%		70.65%		67.32%		67.80%		68.30%

		Black or African Alone				133		1,990		2,997		2,664		x						338.2		676.4

						1.84%		14.52%		17.64%		14.60%		17.10%

		Other				616		2,032		2,556		3,120		x		ERROR:#REF!				201.6		100.8

		Hispanic or Latino				1,280		4,022		6,070		6,222		x								777.2		0.0350690371

		%				17.70%		29.35%		35.72%		34.1%		30.0%

																						201.6		604.8

		Age Trends  see below for update																				346.4		1732

		Description				1990		2000		2010		2015 (ESRI)		2019 (ESRI)		2019 County (ESRI)								2336.8		ERROR:#REF!

		Under Age 5				6.90%		8.73%		9.40%		11.43%		8.80%		6.10%						346.4		1732

		Ages 5-17				16.89%		19.58%		20.70%		21.40%		ERROR:#REF!		17.10%						325		1950								640.2				486.4

		Ages 18-21				6.41%		5.12%		5.30%		6.36%		7.12%		5.40%								3682		ERROR:#REF!						1424				426.8

		Ages 22-29				12.00%		12.06%		12.00%		10.93%		16.48%		11.10%																0.1199558345				0.0666472048

		Ages 30-39				12.52%		13.05%		15.70%		15.62%		21.65%		13.90%						325		1625

		Ages 40-49				10.79%		12.76%		12.40%		15.08%		18.64%		13.00%						280.7		1403.5

		Ages 50-64				14.89%		15.23%		14.70%		12.28%		22.63%		18.70%		ERROR:#REF!						3028.5		ERROR:#REF!

		Ages 65 and over				19.59%		13.47%		9.80%		6.90%		10.80%		14.70%		0.1080593116				280.7		1403.5

		Median Age				NA		42		31.6		33		33.1		37.1								1114

																						914		ERROR:#REF!

		Income Trends

		Description				1990		2000		2010 (ACS)		2017 (ACS)		County 2017 (ACS)						Description		2000		2010 (ACS)		2015 (ACS)		2017 (ACS)		County 2019 (ACS)

		Median Household Income				$23,910		$33,016		$39,263		$48,320		$48,948						Median Household Income		$33,016		$39,263		$32,054				$53,742

		Median Family Income				$25,375		$36,490		$48,011		$57,758		na						Median Family Income		$36,490		$48,011		na				$65,730

		Population below Poverty				18.77%		18.07%		15.34%		18.10%		15.70%						Population below Poverty		18.07%		15.34%		21.53%				15.70%

		Households below Porvery				17.32%		16.10%		14.68%		16.00%		11.50%						Households below Porvery		16.10%		14.68%		19.49%				11.50%

		Households wih Public Assistance Income				7.24%		6.65%		4.53%		3.50%		2.70%						Households wih Public Assistance Income		6.65%		4.53%		4.24%				2.70%

		Educational Attainment (25 and Older)

		Description				1990		2000		2010 (ACS)		2017 (ACS)		County 2017 (ACS)						Description		2000		2010 (ACS)		2015 (ACS)				County 2017 (ACS)

		Less than High School				526		512		496		2,145		na						Less than High School		2,140		2,519		2,473				na

		%				13.43%		11.82%		6.54%		19.7%		11.80%						%		69.77%		29.93%		21.40%				15.50%

		High School or Higher				2,314		2,615		5,875		8,771		na						High School or Higher		3,527		5,897		9,080				na

		%				51.65%		62.24%		70.07%		80.3%		88.20%						%		62.24%		70.07%		78.59%				84.50%

		Bachelor's Degree or Higher				317		423		1,372		1,867		na						Bachelor's Degree or Higher		423		1,372		1,920				na

		%				6.23%		7.46%		16.30%		17.1%		32.00%						%		7.46%		16.30%		16.62%				11.60%

		Housing Trends

		Description		1990		2000		2010 (ACS)		2017 (ACS %)		County 2017 (ACS %)				Description		2000		2010 (ACS)		2015 (ACS)		2017 (ACS %)		County 2017 (ACS)

		Total		3,006		2,851		5,306								Total		3,765		6,167		6,944

		Single-Family		859		964		3,056		61.3%		69.5%				Single-Family		1,905		3,701		4,720		ERROR:#REF!		69.5%		6,944		ERROR:#REF!

		Multi-Family		53		46		171		4.0%		23.3%				Multi-Family		348		755		661		ERROR:#REF!		23.3%

		Mobile Homes		1,685		1,821		1,902		34.2%		7.1%		99.5%		Mobile Homes		1,499		1,658		1,563		ERROR:#REF!		7.1%

		Other		409		20		177		0.5%		0.1%

		Owner-Occupied		1,664		1,590		2,883		57.1%		52.0%				Owner-Occupied		2,319		3,589		3,802		ERROR:#REF!		52.0%

		Renter-Occupied		945		938		1,648		33.2%		37.7%				Renter-Occupied		855		1,599		1,903		ERROR:#REF!		37.7%

		Vacant Units		397		323		775		9.7%		10.3%				Vacant Units		591		978		1,239		ERROR:#REF!		10.3%

		Median Housing Value		$55,500		$56,250		$124,600		$150,700		$179,500				Median Housing Value		$76,100		$183,600		$156,900		$166,500		$179,500

		Existing Land Use

		Land Use Type				Acres		%												Description		2000		2010		2015 (ACS)		2017 (ACS)		County 2017 (ACS)		2018 (ESRI)		2018 County (ESRI)

		Acreage Not Zoned For Agriculture				981		7.52%												Under Age 5		8.73%		9.40%		10.72%		9.38%		6.40%		8.80%		6.10%

		Agricultural				2,749		21.06%												Ages 5-17		19.58%		20.70%		20.98%		19.80%		16.70%		21.99%		17.10%

		Centrally Assessed				0		0.00%												Ages 18-21		5.12%		5.30%		4.52%		3.51%		5.30%		4.99%		5.40%

		Industrial				191		1.46%												Ages 22-29		12.06%		12.00%		10.52%		10.54%		11.60%		11.55%		11.10%

		Institutional				234		1.79%												Ages 30-39		13.05%		15.70%		16.19%		16.61%		14.30%		15.17%		13.90%

		Mining				0		0.00%												Ages 40-49		12.76%		12.40%		12.57%		13.67%		13.60%		13.07%		13.00%

		Other				16		0.12%												Ages 50-64		15.23%		14.70%		14.82%		15.48%		12.50%		15.86%		18.70%

		Public/semi Public				2,276		17.44%												Ages 65 and over		13.47%		9.80%		9.67%		9.70%		13.50%		10.80%		14.70%

		Recreation				201		1.54%												Median Age		42		31.6		34		32.2		36.8		33.1		37.1

		Residential				3,069		23.52%

		Retail/Office				404		3.10%												Description		2019 (ESRI)		2019 County (ESRI)

		Row				20		0.15%												Under Age 5		9.00%		6.00%

		Vacant Residential				795		6.09%												Ages 5-14		16.90%		12.30%

		Vacant Nonresidential				187		1.43%												Ages 15-24		12.20%		13.50%

		Water				0		0.00%												Ages 25-34		14.80%		15.00%

		Parcels with No Value				179		1.37%												Ages 35-54		27.90%		25.80%

																				Ages 55-64		9.90%		12.40%

																				Ages 65 and over		9.30%		15.10%

																				Age 18+		70.20%		78.10%

																				Median Age		33.0		33.1



Total Population	2000	2010	2015 (ACS)	2019 (ESRI)	7143	13702	16993	18245	

Executive Summary



		People  (2019)		Gibsonton		Hillsborough County		Race		Gibsonton %		Hillsborough %

		Population		18,245		1,454,648		White		67.8%		68.3%

		Median Age		33.0%		37.3		Black		14.6%		17.1%

		Under 5 YRS		9.0%		6.0%		Asian		2.3%		4.3%

		School Age (5-14 YRS)		16.9%		12.3%		Other Race		15.3%		10.3%				100.0%

		Adults (15-64 YRS)		64.8%		66.6%		2 or More		3.9%		3.8%

		65 + YRS 		9.3%		15.1%		Hispanic (Any Race)		34.1%		30.0%

		Housing & Family (2017)						Percent Breakdown of Family Type

		Housing Units		6,109														Single Parents				35.0%

		Single Family Units		3,695														Married with Children				38.1%

		Multi Units		296														Married w/o Children				27.4%

		Mobile/Other		2,092														Non Family				30.0%

		Vacancy		9.7%

		Owner Occupied		63.2%

		Renter Occupied		36.8%

								Total Households (HH): 		2,031

								AVG HH Size:		3.31

		Economics (2017)		Gibsonton		County				Gibsonton		County

		Median Household Income		$52,081				Labor Force Participation		66.2%

		Avg Home Value		$228,006				Civilian Employeed		97.6%

		Median Home Value		$166,500				Unemployment Rate		2.4%

		Median Monthly Owner Costs		$1,383				Poverty Rate		17.0%

		Median Monthly Renter Costs		$932				Avg Commute Time		29.2%

		Housing Burden (30+%)						Educational Attainment (25-64 YRS)

		Owner Occupied (with Mortgage)		30.5%				High School Diploma or higher		79.0%

		Renter Occupied		60.5%				Bachelors Degree or higher		17.4%

		Day Time Population						Businesses 

		Workers		13,365				Total Businesses		468

		Residents		14,050				Total Employment		9,850

		Economics (2017)		Gibsonton		County				Gibsonton		County

		Median Household Income		$48,320		$53,742		Labor Force Participation		63.9%		65.1%

		Median Home Value		$150,700		$179,500		Civilian Employed		62.9%		64.6%

		Median Monthly Owner Costs		$1,360		$1,461		Unemployment Rate		7.2%		4.4%

		Median Monthly Renter Costs		$956		$1,040		Avg Commute Time		30.0%		27.3%

		Housing Burden (30+%)						Educational Attainment (25-64 YRS)

		Owner Occupied (with Mortgage)		25.9%		30.6%		High School Diploma or higher		80.3%		88.2%

		Renter Occupied		63.4%		42.5%		Bachelors Degree or higher		17.1%		32.0%

		Racial Composition						Poverty Rate

		White		71.80%		70.9%		Population below Poverty		18.1%		15.7%

		Black		15.60%		16.6%		Households below Poverty		16.0%		11.5%

		Hispanic		35.90%		27.4%
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MLS



				First Quarter 2018												First Quarter 2018

		Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes						Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes

		Closed Sales		123		6		4						Closed Sales		426		13		12

		Y/Y % Change		7.00%		-71.40%		-42.90%						Y/Y % Change		9.400%		-61.400%		-62.900%

		Cash Sales		16		1		3						Cash Sales		65		13		7

		Median Price		$207,000		$182,450		$58,500						Median Price		$208,704		$186,727		$105,500

		Y/Y % Change		6.20%		9.90%		-80.00%						Y/Y % Change		6.20%		9.90%		-80.00%

		Average Price		$216,427		$202,483		$69,750						Average Price

		Median Time to Contract		43 Days		78 Days		20 Days						Median Time to Contract

		New Listing		171		11		7						New Listing

		New Pending Sales		168		9		4						New Pending Sales

		Months of Supply		2.8		2.7		3.6						Months of Supply



				Second Quarter 2018

		Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes

		Closed Sales		139		13		4

		Y/Y % Change		-11.50%		-56.70%		-20.00%

		Cash Sales		16		7		1

		Median Price		$212,900		$200,000		$77,000

		Y/Y % Change		6.50%		23.90%		11.20%

		Average Price		$223,411		$199,915		$100,250

		Median Time to Contract		48 Days		71 Days		48 Days

		New Listing		197		20		5

		New Pending Sales		170		18		3

		Months of Supply		2.9		4.2		4.4



				Third Quarter 2018

		Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes

		Closed Sales		164		15		4

		Y/Y % Change		13.90%		66.70%		0.00%

		Cash Sales		33		5		3

		Median Price		$207,495		$169,000		$162,000

		Y/Y % Change		1.20%		2.40%		116.00%

		Average Price		$231,746		$192,560		$158,200

		Median Time to Contract		36 Days		22 Days		23 Days

		New Listing		179		17		10

		New Pending Sales		156		16		8

		Months of Supply		3.1		3.6		5.7





TAZ



		TAZ		2015		2025		2030		2035		2040		2045



























		Total		0		0		0		0		0		0
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GIBSONTON 
SOCIO ECONOMIC SUMMARY

Summary Census 2010 2019 2024
Population 14,234 18,245 20,423
Households 4,783 6,025 6,697
Families 3,403 4,283 4,762
Average Household Size 3.38 3.42 3.45
Owner Occupied Housing Units 3,013 3,877 4,433
Renter Occupied Housing Units 1,765 2,152 2,261
Median Age 32 33 32

Gibsonton County State
Trends: 2019-2024 Annual Rate
Population 2.28% 1.68% 1.41%
Households 2.14% 1.60% 1.36%
Families 1.40% 1.53% 1.30%

Source: ESRI (2020)

2,178
672

5 Year 
Gain


ESRI Future Trends



		Summary		Census 2010		2019		2024

		Population		14,234		18,245		20,423

		Households		4,783		6,025		6,697

		Families		3,403		4,283		4,762

		Average Household Size		3.38		3.42		3.45

		Owner Occupied Housing Units		3,013		3,877		4,433

		Renter Occupied Housing Units		1,765		2,152		2,261

		Median Age 		32		33		32

				Gibsonton		County		State

		Trends: 2019-2024 Annual Rate

		Population		2.28%		1.68%		1.41%

		Households		2.14%		1.60%		1.36%

		Families		1.40%		1.53%		1.30%
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EDUCATION TRENDS
2017

Description 1990 2000
2010 
(ACS) 2017 (ACS)

County 
2017 
(ACS)

Less than High School 1,925 1,715 1,704 2,145 na
% 46.03% 39.60% 22.48% 19.7% 11.8%

High School or Higher 2,314 2,615 5,875 8,771 na
% 51.65% 62.24% 70.07% 80.3% 88.2%

Bachelor's Degree or Higher 317 423 1,372 1,867 na
% 6.23% 7.46% 16.30% 17.1% 32.0%

Source: American Community Survey, 2017 
(2020)


Socio economic table

		General Population Trends

		Description		2000		2010		2015 (ACS)		2019 (ESRI)		2019 County (ESRI)

		Total Population		7,143		13,702		16,993		18,245		x						729.6

		Total Households		2,609		4,530		4,906		6,025		x

		Average Person per Household		2.81		2.90		3.12		3.02		2.59

		Average Person per Famly		3.28		3.44		3.93		3.42		3.17

		Race and Ethnicity Trends

		Description		2000		2010		2015 (ACS)		2019 (ESRI)		2019 County (ESRI)

		White Alone		6,484		9,680		11,440		12,461		x

		%		89.64%		70.65%		67.32%		67.80%		68.30%

		Black or African Alone		133		1,990		2,997		2,664		x						338.2		676.4

				1.84%		14.52%		17.64%		14.60%		17.10%

		Other		616		2,032		2,556		3,120		x		ERROR:#REF!				201.6		100.8

		Hispanic or Latino		1,280		4,022		6,070		6,222		x								777.2		0.0350690371

		%		17.70%		29.35%		35.72%		34.1%		30.0%

																				201.6		604.8

		Age Trends  see below for update																		346.4		1732

		Description		1990		2000		2010		2015 (ESRI)		2019 (ESRI)		2019 County (ESRI)								2336.8		ERROR:#REF!

		Under Age 5		6.90%		8.73%		9.40%		11.43%		8.80%		6.10%						346.4		1732

		Ages 5-17		16.89%		19.58%		20.70%		21.40%		ERROR:#REF!		17.10%						325		1950								640.2				486.4

		Ages 18-21		6.41%		5.12%		5.30%		6.36%		7.12%		5.40%								3682		ERROR:#REF!						1424				426.8

		Ages 22-29		12.00%		12.06%		12.00%		10.93%		16.48%		11.10%																0.1199558345				0.0666472048

		Ages 30-39		12.52%		13.05%		15.70%		15.62%		21.65%		13.90%						325		1625

		Ages 40-49		10.79%		12.76%		12.40%		15.08%		18.64%		13.00%						280.7		1403.5

		Ages 50-64		14.89%		15.23%		14.70%		12.28%		22.63%		18.70%		ERROR:#REF!						3028.5		ERROR:#REF!

		Ages 65 and over		19.59%		13.47%		9.80%		6.90%		10.80%		14.70%		0.1080593116				280.7		1403.5

		Median Age		NA		42		31.6		33		33.1		37.1								1114

																				914		ERROR:#REF!

		Income Trends

		Description		1990		2000		2010 (ACS)		2017 (ACS)		County 2017 (ACS)						Description		2000		2010 (ACS)		2015 (ACS)		2017 (ACS)		County 2019 (ACS)

		Median Household Income		$23,910		$33,016		$39,263		$48,320		$48,948						Median Household Income		$33,016		$39,263		$32,054				$53,742

		Median Family Income		$25,375		$36,490		$48,011		$57,758		na						Median Family Income		$36,490		$48,011		na				$65,730

		Population below Poverty		18.77%		18.07%		15.34%		18.10%		15.70%						Population below Poverty		18.07%		15.34%		21.53%				15.70%

		Households below Porvery		17.32%		16.10%		14.68%		16.00%		11.50%						Households below Porvery		16.10%		14.68%		19.49%				11.50%

		Households wih Public Assistance Income		7.24%		6.65%		4.53%		3.50%		2.70%						Households wih Public Assistance Income		6.65%		4.53%		4.24%				2.70%

		Educational Attainment (25 and Older)

		Description		1990		2000		2010 (ACS)		2017 (ACS)		County 2017 (ACS)						Description		2000		2010 (ACS)		2015 (ACS)				County 2017 (ACS)

		Less than High School		1,925		1,715		1,704		2,145		na						Less than High School		2,140		2,519		2,473				na

		%		46.03%		39.60%		22.48%		19.7%		11.8%						%		69.77%		29.93%		21.40%				15.50%

		High School or Higher		2,314		2,615		5,875		8,771		na						High School or Higher		3,527		5,897		9,080				na

		%		51.65%		62.24%		70.07%		80.3%		88.2%						%		62.24%		70.07%		78.59%				84.50%

		Bachelor's Degree or Higher		317		423		1,372		1,867		na						Bachelor's Degree or Higher		423		1,372		1,920				na

		%		6.23%		7.46%		16.30%		17.1%		32.0%						%		7.46%		16.30%		16.62%				11.60%

		Housing Trends

		Description		1990		2000		2010 (ACS)		2017 (ACS %)		County 2017 (ACS)				Description		2000		2010 (ACS)		2015 (ACS)		2017 (ACS %)		County 2017 (ACS)

		Total		3,006		2,851		5,306		6,109						Total		3,765		6,167		6,944

		Single-Family		859		964		3,056		61.3%		69.5%				Single-Family		1,905		3,701		4,720		ERROR:#REF!		69.5%		6,944		ERROR:#REF!

		Multi-Family		53		46		171		4.0%		23.3%				Multi-Family		348		755		661		ERROR:#REF!		23.3%

		Mobile Homes		1,685		1,821		1,902		34.2%		7.1%		99.5%		Mobile Homes		1,499		1,658		1,563		ERROR:#REF!		7.1%

		Other

		Owner-Occupied		1,664		1,590		2,883		57.1%		52.0%				Owner-Occupied		2,319		3,589		3,802		ERROR:#REF!		52.0%

		Renter-Occupied		945		938		4,648		33.2%		37.7%				Renter-Occupied		855		1,599		1,903		ERROR:#REF!		37.7%

		Vacant Units		397		323		775		9.7%		10.3%				Vacant Units		591		978		1,239		ERROR:#REF!		10.3%

		Median Housing Value		$55,500		$56,250		$124,600		$150,700		$179,500				Median Housing Value		$76,100		$183,600		$156,900		$166,500		$179,500

		Existing Land Use

		Land Use Type		Acres		%												Description		2000		2010		2015 (ACS)		2017 (ACS)		County 2017 (ACS)		2018 (ESRI)		2018 County (ESRI)

		Acreage Not Zoned For Agriculture		981		7.52%												Under Age 5		8.73%		9.40%		10.72%		9.38%		6.40%		8.80%		6.10%

		Agricultural		2,749		21.06%												Ages 5-17		19.58%		20.70%		20.98%		19.80%		16.70%		21.99%		17.10%

		Centrally Assessed		0		0.00%												Ages 18-21		5.12%		5.30%		4.52%		3.51%		5.30%		4.99%		5.40%

		Industrial		191		1.46%												Ages 22-29		12.06%		12.00%		10.52%		10.54%		11.60%		11.55%		11.10%

		Institutional		234		1.79%												Ages 30-39		13.05%		15.70%		16.19%		16.61%		14.30%		15.17%		13.90%

		Mining		0		0.00%												Ages 40-49		12.76%		12.40%		12.57%		13.67%		13.60%		13.07%		13.00%

		Other		16		0.12%												Ages 50-64		15.23%		14.70%		14.82%		15.48%		12.50%		15.86%		18.70%

		Public/semi Public		2,276		17.44%												Ages 65 and over		13.47%		9.80%		9.67%		9.70%		13.50%		10.80%		14.70%

		Recreation		201		1.54%												Median Age		42		31.6		34		32.2		36.8		33.1		37.1

		Residential		3,069		23.52%

		Retail/Office		404		3.10%												Description		2019 (ESRI)		2019 County (ESRI)

		Row		20		0.15%												Under Age 5		9.00%		6.00%

		Vacant Residential		795		6.09%												Ages 5-14		16.90%		12.30%

		Vacant Nonresidential		187		1.43%												Ages 15-24		12.20%		13.50%

		Water		0		0.00%												Ages 25-34		14.80%		15.00%

		Parcels with No Value		179		1.37%												Ages 35-54		27.90%		25.80%

																		Ages 55-64		9.90%		12.40%

																		Ages 65 and over		9.30%		15.10%

																		Age 18+		70.20%		78.10%

																		Median Age		33.0		33.1



Total Population	2000	2010	2015 (ACS)	2019 (ESRI)	7143	13702	16993	18245	

Executive Summary



		People  (2019)		Gibsonton		Hillsborough County		Race		Gibsonton %		Hillsborough %

		Population		18,245		1,454,648		White		67.8%		68.3%

		Median Age		33.0%		37.3		Black		14.6%		17.1%

		Under 5 YRS		9.0%		6.0%		Asian		2.3%		4.3%

		School Age (5-14 YRS)		16.9%		12.3%		Other Race		15.3%		10.3%				100.0%

		Adults (15-64 YRS)		64.8%		66.6%		2 or More		3.9%		3.8%

		65 + YRS 		9.3%		15.1%		Hispanic (Any Race)		34.1%		30.0%

		Housing & Family (2017)						Percent Breakdown of Family Type

		Housing Units		6,109														Single Parents				35.0%

		Single Family Units		3,695														Married with Children				38.1%

		Multi Units		296														Married w/o Children				27.4%

		Mobile/Other		2,092														Non Family				30.0%

		Vacancy		9.7%

		Owner Occupied		63.2%

		Renter Occupied		36.8%

								Total Households (HH): 		2,031

								AVG HH Size:		3.31

		Economics (2017)		Gibsonton		County				Gibsonton		County

		Median Household Income		$52,081				Labor Force Participation		66.2%

		Avg Home Value		$228,006				Civilian Employeed		97.6%

		Median Home Value		$166,500				Unemployment Rate		2.4%

		Median Monthly Owner Costs		$1,383				Poverty Rate		17.0%

		Median Monthly Renter Costs		$932				Avg Commute Time		29.2%

		Housing Burden (30+%)						Educational Attainment (25-64 YRS)

		Owner Occupied (with Mortgage)		30.5%				High School Diploma or higher		79.0%

		Renter Occupied		60.5%				Bachelors Degree or higher		17.4%

		Day Time Population						Businesses 

		Workers		13,365				Total Businesses		468

		Residents		14,050				Total Employment		9,850

		Economics (2017)		Gibsonton		County				Gibsonton		County

		Median Household Income		$48,320		$53,742		Labor Force Participation		63.9%		65.1%

		Median Home Value		$150,700		$179,500		Civilian Employed		62.9%		64.6%

		Median Monthly Owner Costs		$1,360		$1,461		Unemployment Rate		7.2%		4.4%

		Median Monthly Renter Costs		$956		$1,040		Avg Commute Time		30.0%		27.3%

		Housing Burden (30+%)						Educational Attainment (25-64 YRS)

		Owner Occupied (with Mortgage)		25.9%		30.6%		High School Diploma or higher		80.3%		88.2%

		Renter Occupied		63.4%		42.5%		Bachelors Degree or higher		17.1%		32.0%

		Racial Composition						Poverty Rate

		White		71.80%		70.9%		Population below Poverty		18.1%		15.7%

		Black		15.60%		16.6%		Households below Poverty		16.0%		11.5%

		Hispanic		35.90%		27.4%



Single Parents	Married with Children	Married w/o Children	Non Family	

Single Parents	Married with Children	Married w/o Children	Non Family	0.35	0.38100000000000001	0.27400000000000002	0.3	

Single Parents	Married with Children	Married w/o Children	Non Family	

Single Parents	Married with Children	Married w/o Children	Non Family	0.35	0.38100000000000001	0.27400000000000002	0.3	





MLS



				First Quarter 2018												First Quarter 2018

		Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes						Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes

		Closed Sales		123		6		4						Closed Sales		426		13		12

		Y/Y % Change		7.00%		-71.40%		-42.90%						Y/Y % Change		9.400%		-61.400%		-62.900%

		Cash Sales		16		1		3						Cash Sales		65		13		7

		Median Price		$207,000		$182,450		$58,500						Median Price		$208,704		$186,727		$105,500

		Y/Y % Change		6.20%		9.90%		-80.00%						Y/Y % Change		6.20%		9.90%		-80.00%

		Average Price		$216,427		$202,483		$69,750						Average Price

		Median Time to Contract		43 Days		78 Days		20 Days						Median Time to Contract

		New Listing		171		11		7						New Listing

		New Pending Sales		168		9		4						New Pending Sales

		Months of Supply		2.8		2.7		3.6						Months of Supply



				Second Quarter 2018

		Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes

		Closed Sales		139		13		4

		Y/Y % Change		-11.50%		-56.70%		-20.00%

		Cash Sales		16		7		1

		Median Price		$212,900		$200,000		$77,000

		Y/Y % Change		6.50%		23.90%		11.20%

		Average Price		$223,411		$199,915		$100,250

		Median Time to Contract		48 Days		71 Days		48 Days

		New Listing		197		20		5

		New Pending Sales		170		18		3

		Months of Supply		2.9		4.2		4.4



				Third Quarter 2018

		Ruskin CDP                      MLS Data		Single Family		Townhouse Condo		Manufactured Homes

		Closed Sales		164		15		4

		Y/Y % Change		13.90%		66.70%		0.00%

		Cash Sales		33		5		3

		Median Price		$207,495		$169,000		$162,000

		Y/Y % Change		1.20%		2.40%		116.00%

		Average Price		$231,746		$192,560		$158,200

		Median Time to Contract		36 Days		22 Days		23 Days

		New Listing		179		17		10

		New Pending Sales		156		16		8

		Months of Supply		3.1		3.6		5.7





TAZ



		TAZ		2015		2025		2030		2035		2040		2045



























		Total		0		0		0		0		0		0
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GIBSONTON EMPLOYMENT 
DYNAMICS (2017)

25% Work in Tampa
6.9% Work in Brandon
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EMPLOYMENT ANALYSIS (2019)
by NAICS Codes Number Percent Number Percent
Agriculture, Forestry, Fishing & Hunting 0 0.0% 0 0.0%
Mining 0 0.0% 0 0.0%
Utilities 3 1.0% 225 8.1%
Construction 30 10.2% 207 7.5%
Manufacturing 13 4.4% 177 6.4%
Wholesale Trade 10 3.4% 172 6.2%
Retail Trade 59 20.0% 585 21.1%
Transportation & Warehousing 11 3.7% 36 1.3%
Information 3 1.0% 17 0.6%
Finance & Insurance 3 1.0% 8 0.3%
Real Estate, Rental & Leasing 18 6.1% 46 1.7%
Professional, Scientific & Tech Services 14 4.7% 80 2.9%
Management of Companies & Enterprises 17 5.8% 104 3.8%
Administrative & Support & Waste 
Management & Remediation

6 2.0% 572 20.6%

Educational Services 15 5.1% 123 4.4%
Health Care & Social Assistance 8 2.7% 24 0.9%
Arts, Entertainment & Recreation 15 5.1% 147 5.3%
Accommodation & Food Services 2 0.7% 7 0.3%
Other Services (except Public Administration) 31 10.5% 126 4.5%
Public Administration 5 1.7% 110 4.0%
Unclassified Establishments 33 11.2% 8 0.3%
Total 295 100% 2,773 100.0%

Source:  Copyright 2018 Infogroup, Inc. All rights reserved. Esri Total Residential Population forecasts  


Table 1

		Business Survey ESRI    area 20.39 sq mile

		Data for all businesses in area
Total Businesses:                                                                                                                                                                                                                                                     468
Total Employees:                                                                                                                                                                                                                                                    9,850
Total Residential Population:                                                                                                                                                                                                                                   26,032

		Employee/Residential		Population		Ratio		(per		100		Residents)		38





		by SIC Codes		Number Businesses		Percent Businesses		 Number Employees
		Percent Employees

		Agriculture & Mining		23		4.9%		223		2.3%

		Construction		50		10.7%		337		3.4%

		Manufacturing		10		2.1%		207		2.1%

		Transportation		18		3.8%		61		0.6%

		Communication		6		1.3%		36		0.4%

		Utility		0		0.0%		0		0.0%

		Wholesale Trade		17		3.6%		2,629		26.7%

		Retail Trade Summary		100		21.4%		990		10.1%

		Home Improvement		8		1.7%		64		0.6%

		General Merchandise Stores		4		0.9%		44		0.4%

		Food Stores		13		2.8%		436		4.4%

		Auto Dealers, Gas Stations, Auto Aftermarket		11		2.4%		49		0.5%

		Apparel & Accessory Stores		1		0.2%		10		0.1%

		Furniture & Home Furnishings		7		1.5%		34		0.3%

		Eating & Drinking Places		31		6.6%		265		2.7%

		Miscellaneous Retail		26		5.6%		88		0.9%



		Finance, Insurance, Real Estate Summary		41		8.8%		3,843		39.0%

		Banks, Savings & Lending Institutions		7		1.5%		57		0.6%

		Securities Brokers		1		0.2%		3,632		36.9%

		Insurance Carriers & Agents		6		1.3%		23		0.2%

		Real Estate, Holding, Other Investment Offices		27		5.8%		130		1.3%



		Services Summary		166		35.5%		1,398		14.2%

		Hotels & Lodging		9		1.9%		96		1.0%

		Automotive Services		22		4.7%		83		0.8%

		Motion Pictures & Amusements		11		2.4%		46		0.5%

		Health Services		12		2.6%		301		3.1%

		Legal Services		3		0.6%		10		0.1%

		Education Institutions & Libraries		6		1.3%		326		3.3%

		Other Services		102		21.8%		535		5.4%



		Government		12		2.6%		127		1.3%



		Unclassified Establishments		25		5.3%		0		0.0%



		Totals		468		100.0%		9,850		100.0%

		Source:  Copyright 2018 Infogroup, Inc. All rights reserved. Esri Total Residential Population forecasts for 2018.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.

						Businesses				Employees

		by NAICS Codes				Number		Percent		Number		Percent

		Agriculture, Forestry, Fishing & Hunting				8		1.7%		40		0.4%

		Mining				0		0.0%		0		0.0%

		Utilities				0		0.0%		0		0.0%

		Construction				53		11.3%		349		3.5%

		Manufacturing				10		2.1%		204		2.1%

		Wholesale Trade				17		3.6%		2,629		26.7%

		Retail Trade				67		14.3%		715		7.3%

		Motor Vehicle & Parts Dealers				9		1.9%		43		0.4%

		Furniture & Home Furnishings Stores				5		1.1%		23		0.2%

		Electronics & Appliance Stores				3		0.6%		17		0.2%

		Bldg Material & Garden Equipment & Supplies Dealers				8		1.7%		64		0.6%

		Food & Beverage Stores				13		2.8%		434		4.4%

		Health & Personal Care Stores				3		0.6%		14		0.1%

		Gasoline Stations				2		0.4%		6		0.1%

		Clothing & Clothing Accessories Stores				2		0.4%		12		0.1%

		Sport Goods, Hobby, Book, & Music Stores				4		0.9%		8		0.1%

		General Merchandise Stores				4		0.9%		44		0.4%

		Miscellaneous Store Retailers				13		2.8%		49		0.5%

		Nonstore Retailers				0		0.0%		0		0.0%

		Transportation & Warehousing				13		2.8%		47		0.5%

		Information				9		1.9%		52		0.5%

		Finance & Insurance				16		3.4%		3,718		37.7%

		Central Bank/Credit Intermediation & Related Activities				9		1.9%		63		0.6%

		Securities, Commodity Contracts & Other Financial				1		0.2%		3,632		36.9%

		Insurance Carriers & Related Activities; Funds, Trusts &				6		1.3%		23		0.2%

		Real Estate, Rental & Leasing				33		7.1%		130		1.3%

		Professional, Scientific & Tech Services				30		6.4%		119		1.2%

		Legal Services				4		0.9%		15		0.2%

		Management of Companies & Enterprises				0		0.0%		0		0.0%

		Administrative & Support & Waste Management & Remediation				17		3.6%		214		2.2%

		Educational Services				6		1.3%		322		3.3%

		Health Care & Social Assistance				26		5.6%		426		4.3%

		Arts, Entertainment & Recreation				9		1.9%		46		0.5%

		Accommodation & Food Services				39		8.3%		361		3.7%

		Accommodation				9		1.9%		96		1.0%

		Food Services & Drinking Places				31		6.6%		265		2.7%

		Other Services (except Public Administration)				78		16.7%		352		3.6%

		Automotive Repair & Maintenance				17		3.6%		67		0.7%

		Public Administration				12		2.6%		127		1.3%



		Unclassified Establishments				25		5.3%		0		0.0%



		Total				468		100.0%		9,850		100.0%

		Source:  Copyright 2018 Infogroup, Inc. All rights reserved. Esri Total Residential Population forecasts for 2018.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.
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Sheet1

		Business Survey ESRI    area 20.39 sq mile

		Data for all businesses in area
Total Businesses:                                                                                                                                                                                                                                                     468
Total Employees:                                                                                                                                                                                                                                                    9,850
Total Residential Population:                                                                                                                                                                                                                                   26,032

		Employee/Residential		Population		Ratio		(per		100		Residents)		38





		by SIC Codes		Number Businesses		Percent Businesses		 Number Employees
		Percent Employees

		Agriculture & Mining		23		4.9%		223		2.3%

		Construction		50		10.7%		337		3.4%

		Manufacturing		10		2.1%		207		2.1%

		Transportation		18		3.8%		61		0.6%

		Communication		6		1.3%		36		0.4%

		Utility		0		0.0%		0		0.0%

		Wholesale Trade		17		3.6%		2,629		26.7%

		Retail Trade Summary		100		21.4%		990		10.1%

		Finance, Insurance, Real Estate Summary		41		8.8%		3,843		39.0%

		Services Summary		166		35.5%		1,398		14.2%

		Government		12		2.6%		127		1.3%

		Unclassified Establishments		25		5.3%		0		0.0%

		Totals		468		100.0%		9,850		100.0%

		Source:  Copyright 2018 Infogroup, Inc. All rights reserved. Esri Total Residential Population forecasts for 2018.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.



				Businesses				Employees

		by NAICS Codes		Number		Percent		Number		Percent

		Agriculture, Forestry, Fishing & Hunting		0		0.0%		0		0.0%

		Mining		0		0.0%		0		0.0%

		Utilities		3		1.0%		225		8.1%

		Construction		30		10.2%		207		7.5%

		Manufacturing		13		4.4%		177		6.4%

		Wholesale Trade		10		3.4%		172		6.2%

		Retail Trade		59		20.0%		585		21.1%

		Transportation & Warehousing		11		3.7%		36		1.3%

		Information		3		1.0%		17		0.6%

		Finance & Insurance		3		1.0%		8		0.3%

		Real Estate, Rental & Leasing		18		6.1%		46		1.7%

		Professional, Scientific & Tech Services		14		4.7%		80		2.9%

		Management of Companies & Enterprises		17		5.8%		104		3.8%

		Administrative & Support & Waste Management & Remediation		6		2.0%		572		20.6%

		Educational Services		15		5.1%		123		4.4%

		Health Care & Social Assistance		8		2.7%		24		0.9%

		Arts, Entertainment & Recreation		15		5.1%		147		5.3%

		Accommodation & Food Services		2		0.7%		7		0.3%

		Other Services (except Public Administration)		31		10.5%		126		4.5%

		Public Administration		5		1.7%		110		4.0%

		Unclassified Establishments		33		11.2%		8		0.3%

		Total		295		100%		2,773		100.0%

		Source:  Copyright 2018 Infogroup, Inc. All rights reserved. Esri Total Residential Population forecasts for 2018.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.
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INDUSTRIAL 
CLASSIFICATIONS

(2020)
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EXISTING 
OFFICE 

BUILDINGS
(2020)
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OFFICE ANALYSIS
(2019)

Source  

• No Class A Offices
• 8 Class B Offices – (range 2,300 - 8,000 sq. ft.)
• 7 Class C Offices – (range 896 – 4,769 sq. ft.)
• Total Inventory of 64,870 sq. ft.
• With exception of one property all are 100% 

leased
• Most built in the 1960s; however 2019/20 show 

new retail construction
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GAP ANALYSIS

2017 Industry Group
NAICS

Motor Vehicle & Parts Dealers 441
Furniture & Home Furnishings Stores 442
Electronics & Appliance Stores 443
Building Material, Garden Equip, Supply 444
Food & Beverage Stores 445
Health & Personal Care Stores 446
Gasoline Stations 447
Clothing & Clothing Accessories Stores 448 $478,895
Sporting Goods, Hobby, Book & Music Stores 451
General Merchandise Stores 452
Miscellaneous Store Retailers 453
Nonstore Retailers 454
Food Services & Drinking Places 722
Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) 

$15,349,096 $4,725,029 $10,624,067 52.9 11
$3,539,155 $380157 $3,150,998 80.6 1
$5,793,286 $1,229,967 $4,563,319 65.0 9

$23,738,922 $63,551,882 -$39,812,960 -45.6 5
$3,529,020 $513,294 $3,015,726 74.5 2
$7,204,612 87.5 2$6,725,717

$9,286,573 $0 $9,286,573 100.0 0
$15,496,380 $41,510,105 -$26,013,725 -45.6 9

$25,222,324 $5,519,487 $19,702,837 64.1 4

$4,115,387 $2,816,317 $1,299,070 18.7 2
$9,960,492 $11,420,791 -$1,460,299 -6.8

$5,197,593 $2,649,828 $2,547,765 32.5 4

Demand
(Retail Potential)

Supply
(Retail Sales)

Retail Gap Leakage/ 
Surplus
Factor

Number 
of

Businesses
$31,358,846 $9,983,720 $21,375,126 51.7 11

Source: ESRI Business Analyst (2020)


Table 1

		Summary Demographics
2018 Population                                                                                                                                                                                                   26,032
2018 Households                                                                                                                                                                                                   8,368
2018 Median Disposable Income                                                                                                                                                                          $43,463

		2018 Per Capita Income																								$21,767

		2017 Industry Summary				Demand
(Retail Potential)				Supply
(Retail Sales)				Retail Gap						Leakage/Surplus
Factor						Number of
Businesses

		Total Retail Trade and Food & Drink		44-45,722		$249,353,019				$117,564,722				$131,788,297								35.9				98

		Total Retail Trade		44-45		$225,250,494				$105,110,331				$120,140,163								36.4				68

		Total Food & Drink		722		$24,102,525				$12,454,390				$11,648,135								31.9				30

		2017 Industry Group		NAICS		Demand
(Retail Potential)				Supply
(Retail Sales)				Retail Gap								Leakage/Surplus
Factor				Number of
Businesses

		Motor Vehicle & Parts Dealers		441		$49,069,200				$7,560,302				$41,508,898								73.3				8

		Automobile Dealers		4411		$39,132,893				$2,773,219				$36,359,674								86.8				3

		Other Motor Vehicle Dealers		4412		$5,770,355				$0				$5,770,355								100.0				0

		Auto Parts, Accessories & Tire Stores		4413		$4,165,951				$4,787,083				-$621,132								-6.9				5

		Furniture & Home Furnishings Stores		442		$8,261,831				$6,405,335				$1,856,496								12.7				6

		Furniture Stores		4421		$4,579,251				$2,840,931				$1,738,320								23.4				3

		Home Furnishings Stores		4422		$3,682,579				$3,564,404				$118,175								1.6				3

		Electronics & Appliance Stores		443		$6,488,771				$306,100				$6,182,671								91.0				1

		Bldg Materials, Garden Equip. & Supply Stores		444		$15,690,762				$10,659,633				$5,031,129								19.1				11

		Bldg Material & Supplies Dealers		4441		$14,643,732				$7,719,339				$6,924,393								31.0				7

		Lawn & Garden Equip & Supply Stores		4442		$1,047,029				$2,940,294				-$1,893,265								-47.5				4

		Food & Beverage Stores		445		$39,136,829				$55,911,883				-$16,775,054								-17.6				11

		Grocery Stores		4451		$35,638,698				$35,345,566				$293,132								0.4				7

		Specialty Food Stores		4452		$1,647,076				$20,043,418				-$18,396,342								-84.8				3

		Beer, Wine & Liquor Stores		4453		$1,851,054				$522,899				$1,328,155								55.9				1

		Health & Personal Care Stores		446		$14,429,911				$2,219,406				$12,210,505								73.3				2

		Gasoline Stations		447		$23,928,193				$5,737,035				$18,191,158								61.3				2

		Clothing & Clothing Accessories Stores		448		$11,243,465				$2,626,728				$8,616,737								62.1				4

		Clothing Stores		4481		$7,589,245				$359,171				$7,230,074								91.0				1

		Shoe Stores		4482		$1,788,405				$1,692,679				$95,726								2.7				1

		Jewelry, Luggage & Leather Goods Stores		4483		$1,865,815				$574,879				$1,290,936								52.9				2

		Sporting Goods, Hobby, Book & Music Stores		451		$5,523,663				$1,432,190				$4,091,473								58.8				5

		Sporting Goods/Hobby/Musical Instr Stores		4511		$4,585,380				$1,432,190				$3,153,190								52.4				5

		Book, Periodical & Music Stores		4512		$938,284				$0				$938,284								100.0				0

		General Merchandise Stores		452		$36,953,246				$7,501,283				$29,451,963								66.3				4

		Department Stores Excluding Leased Depts.		4521		$25,946,995				$0				$25,946,995								100.0				0

		Other General Merchandise Stores		4529		$11,006,251				$7,501,283				$3,504,968								18.9				4

		Miscellaneous Store Retailers		453		$9,019,373				$4,750,436				$4,268,937								31.0				13

		Florists		4531		$343,817				$387,447				-$43,630								-6.0				1

		Office Supplies, Stationery & Gift Stores		4532		$1,977,663				$0				$1,977,663								100.0				0

		Used Merchandise Stores		4533		$1,990,979				$1,924,936				$66,043								1.7				6

		Other Miscellaneous Store Retailers		4539		$4,706,914				$2,438,053				$2,268,861								31.8				6

		Nonstore Retailers		454		$5,505,252				$0				$5,505,252								100.0				0

		Electronic Shopping & Mail-Order Houses		4541		$4,830,346				$0				$4,830,346								100.0				0

		Vending Machine Operators		4542		$96,408				$0				$96,408								100.0				0

		Direct Selling Establishments		4543		$578,497				$0				$578,497								100.0				0

		Food Services & Drinking Places		722		$24,102,525				$12,454,390				$11,648,135								31.9				30

		Special Food Services		7223		$404,456				$0				$404,456								100.0				0

		Drinking Places - Alcoholic Beverages		7224		$1,821,432				$0				$1,821,432								100.0				0

		Restaurants/Other Eating Places		7225		$21,876,637				$12,454,390				$9,422,247								27.4				30

		Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement. http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf
Source: Esri and Infogroup.  Esri 2018 Updated Demographics.  Esri 2017 Retail MarketPlace. Copyright 2018 Esri. Copyright 2017 Infogroup, Inc. All rights reserved.

		2017 Leakage/Surplus Factor by Industry Subsector
Motor Vehicle & Parts Dealers Furniture & Home Furnishings Stores Electronics & Appliance Stores
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		Source: Esri and Infogroup.  Esri 2018 Updated Demographics.  Esri 2017 Retail MarketPlace. Copyright 2018 Esri. Copyright 2017 Infogroup, Inc. All rights reserved.
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Sheet1

		Summary Demographics
2018 Population                                                                                                                                                                                                   26,032
2018 Households                                                                                                                                                                                                   8,368
2018 Median Disposable Income                                                                                                                                                                          $43,463

		2018 Per Capita Income																								$21,767

		2017 Industry Summary				Demand
(Retail Potential)				Supply
(Retail Sales)				Retail Gap						Leakage/Surplus
Factor						Number of
Businesses

		Total Retail Trade and Food & Drink		44-45,722		$249,353,019				$117,564,722				$131,788,297								35.9				98

		Total Retail Trade		44-45		$225,250,494				$105,110,331				$120,140,163								36.4				68

		Total Food & Drink		722		$24,102,525				$12,454,390				$11,648,135								31.9				30

		2017 Industry Group		NAICS		Demand
(Retail Potential)				Supply
(Retail Sales)				Retail Gap								Leakage/ Surplus
Factor				Number of
Businesses

		Motor Vehicle & Parts Dealers		441		$31,358,846				$9,983,720				$21,375,126								51.7				11

		Furniture & Home Furnishings Stores		442		$5,197,593				$2,649,828				$2,547,765								32.5				4

		Electronics & Appliance Stores		443		$4,115,387				$2,816,317				$1,299,070								18.7				2

		Building Material, Garden Equip, Supply		444		$9,960,492				$11,420,791						-$1,460,299						-6.8						9

		Food & Beverage Stores		445		$25,222,324				$5,519,487				$19,702,837								64.1				4

		Health & Personal Care Stores		446		$9,286,573				$0				$9,286,573								100.0				0

		Gasoline Stations		447		$15,496,380				$41,510,105				-$26,013,725								-45.6				9

		Clothing & Clothing Accessories Stores		448		$7,204,612						$478,895				$6,725,717						87.5				2

		Sporting Goods, Hobby, Book & Music Stores		451		$3,529,020				$513,294				$3,015,726								74.5				2

		General Merchandise Stores		452		$23,738,922				$63,551,882				-$39,812,960								-45.6				5

		Miscellaneous Store Retailers		453		$5,793,286				$1,229,967				$4,563,319								65.0				9

		Nonstore Retailers		454		$3,539,155				$380157				$3,150,998								80.6				1

		Food Services & Drinking Places		722		$15,349,096				$4,725,029				$10,624,067								52.9				11

		Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement. http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf
Source: Esri and Infogroup.  Esri 2018 Updated Demographics.  Esri 2017 Retail MarketPlace. Copyright 2018 Esri. Copyright 2017 Infogroup, Inc. All rights reserved.
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Sheet2

		Summary Demographics
2018 Population                                                                                                                                                                                                   26,032
2018 Households                                                                                                                                                                                                   8,368
2018 Median Disposable Income                                                                                                                                                                          $43,463

		2018 Per Capita Income																								$21,767

		2017 Industry Summary				Demand
(Retail Potential)				Supply
(Retail Sales)				Retail Gap						Leakage/Surplus
Factor						Number of
Businesses

		Total Retail Trade and Food & Drink		44-45,722		$249,353,019				$117,564,722				$131,788,297								35.9				98

		Total Retail Trade		44-45		$225,250,494				$105,110,331				$120,140,163								36.4				68

		Total Food & Drink		722		$24,102,525				$12,454,390				$11,648,135								31.9				30

		2017 Industry Group		NAICS		Demand
(Retail Potential)				Supply
(Retail Sales)				Retail Gap								Leakage/Surplus
Factor				Number of
Businesses

		Motor Vehicle & Parts Dealers		441		$49,069,200				$7,560,302				$41,508,898								73.3				8

		Automobile Dealers		4411		$39,132,893				$2,773,219				$36,359,674								86.8				3

		Other Motor Vehicle Dealers		4412		$5,770,355				$0				$5,770,355								100.0				0

		Auto Parts, Accessories & Tire Stores		4413		$4,165,951				$4,787,083				-$621,132								-6.9				5

		Furniture & Home Furnishings Stores		442		$8,261,831				$6,405,335				$1,856,496								12.7				6

		Furniture Stores		4421		$4,579,251				$2,840,931				$1,738,320								23.4				3

		Home Furnishings Stores		4422		$3,682,579				$3,564,404				$118,175								1.6				3

		Electronics & Appliance Stores		443		$6,488,771				$306,100				$6,182,671								91.0				1

		Bldg Materials, Garden Equip. & Supply Stores		444		$15,690,762				$10,659,633				$5,031,129								19.1				11

		Bldg Material & Supplies Dealers		4441		$14,643,732				$7,719,339				$6,924,393								31.0				7

		Lawn & Garden Equip & Supply Stores		4442		$1,047,029				$2,940,294				-$1,893,265								-47.5				4

		Food & Beverage Stores		445		$39,136,829				$55,911,883				-$16,775,054								-17.6				11

		Grocery Stores		4451		$35,638,698				$35,345,566				$293,132								0.4				7

		Specialty Food Stores		4452		$1,647,076				$20,043,418				-$18,396,342								-84.8				3

		Beer, Wine & Liquor Stores		4453		$1,851,054				$522,899				$1,328,155								55.9				1

		Health & Personal Care Stores		446		$14,429,911				$2,219,406				$12,210,505								73.3				2

		Gasoline Stations		447		$23,928,193				$5,737,035				$18,191,158								61.3				2

		Clothing & Clothing Accessories Stores		448		$11,243,465				$2,626,728				$8,616,737								62.1				4

		Clothing Stores		4481		$7,589,245				$359,171				$7,230,074								91.0				1

		Shoe Stores		4482		$1,788,405				$1,692,679				$95,726								2.7				1

		Jewelry, Luggage & Leather Goods Stores		4483		$1,865,815				$574,879				$1,290,936								52.9				2

		Sporting Goods, Hobby, Book & Music Stores		451		$5,523,663				$1,432,190				$4,091,473								58.8				5

		Sporting Goods/Hobby/Musical Instr Stores		4511		$4,585,380				$1,432,190				$3,153,190								52.4				5

		Book, Periodical & Music Stores		4512		$938,284				$0				$938,284								100.0				0

		General Merchandise Stores		452		$36,953,246				$7,501,283				$29,451,963								66.3				4

		Department Stores Excluding Leased Depts.		4521		$25,946,995				$0				$25,946,995								100.0				0

		Other General Merchandise Stores		4529		$11,006,251				$7,501,283				$3,504,968								18.9				4

		Miscellaneous Store Retailers		453		$9,019,373				$4,750,436				$4,268,937								31.0				13

		Florists		4531		$343,817				$387,447				-$43,630								-6.0				1

		Office Supplies, Stationery & Gift Stores		4532		$1,977,663				$0				$1,977,663								100.0				0

		Used Merchandise Stores		4533		$1,990,979				$1,924,936				$66,043								1.7				6

		Other Miscellaneous Store Retailers		4539		$4,706,914				$2,438,053				$2,268,861								31.8				6

		Nonstore Retailers		454		$5,505,252				$0				$5,505,252								100.0				0

		Electronic Shopping & Mail-Order Houses		4541		$4,830,346				$0				$4,830,346								100.0				0

		Vending Machine Operators		4542		$96,408				$0				$96,408								100.0				0

		Direct Selling Establishments		4543		$578,497				$0				$578,497								100.0				0

		Food Services & Drinking Places		722		$24,102,525				$12,454,390				$11,648,135								31.9				30

		Special Food Services		7223		$404,456				$0				$404,456								100.0				0

		Drinking Places - Alcoholic Beverages		7224		$1,821,432				$0				$1,821,432								100.0				0

		Restaurants/Other Eating Places		7225		$21,876,637				$12,454,390				$9,422,247								27.4				30

		Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars.  The Leakage/Surplus Factor presents a snapshot of retail opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents 'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology Statement. http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf
Source: Esri and Infogroup.  Esri 2018 Updated Demographics.  Esri 2017 Retail MarketPlace. Copyright 2018 Esri. Copyright 2017 Infogroup, Inc. All rights reserved.
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GAP ANALYSIS
3 DIGIT NAICS

Source: ESRI Business Analyst (2020)
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RETAIL GAP ANALYSIS 2017
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COMMUNITIES 
OF CONCERN

(2020)

A Community of Concern is a census
block group that has a high proportion of 
two or more protected classes, such as racial 
minorities, low-income groups, persons with 
disabilities, and those with limited English 
proficiencies.
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COASTAL 
HIGH 

HAZARD 
AREA

(2020)
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WETLANDS
(2020)
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FUTURE 
CONNECTIVITY

(2020)
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PARKS
(2019)
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SCHOOLS
School 2019 2018 2017 2016

Gibsonton Elementary C D C D
Eisenhower Middle C C C C

East Bay High School C C C C

Grades


Sheet1



				Grades

		School 		2019		2018		2017		2016

		Gibsonton Elementary		C		D		C		D

		Eisenhower Middle		C		C		C		C

		East Bay High School		C		C		C		C





Sheet2





Sheet3
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CAPITAL IMPROVEMENTS
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EXISTING 
LAND USE 

(2019)
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EXISTING LAND USES 
2019

Land Use Type Acres %
Agricultural 456     6.43%
Educational 120     1.69%
Heavy Commercial 17       0.23%
Heavy Industrial 213     3.00%
Light Commercial 136     1.92%
Light Industrial 53       0.74%
Mining 6         0.08%
Mobile Home Park 217     3.05%
Multi-Family 40       0.56%
Not Classified 676     9.54%
Public / Quasi-Public / Institutions 2,213 31.20%
Public Communications / Utilities 52       0.73%
Right of Way / Roads / Highways 72       1.01%
Single Family / Mobile Home 1,837 25.90%
Two Family 63       0.89%
Vacant 924     13.03%


ELU_Acreage

		Land Use Type		Acres		%

		Agricultural		456		6.43%

		Educational		120		1.69%

		Heavy Commercial		17		0.23%

		Heavy Industrial		213		3.00%

		Light Commercial		136		1.92%

		Light Industrial		53		0.74%

		Mining		6		0.08%

		Mobile Home Park		217		3.05%

		Multi-Family		40		0.56%

		Not Classified		676		9.54%

		Public / Quasi-Public / Institutions		2,213		31.20%

		Public Communications / Utilities		52		0.73%

		Right of Way / Roads / Highways		72		1.01%

		Single Family / Mobile Home		1,837		25.90%

		Two Family		63		0.89%

		Vacant		924		13.03%
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ZONING (2019)
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2030 
POPULATION 
DENSITY (2015)



GIBSONTON POPULATION 
PROJECTIONS (2015)

TAZ 2025 2030 2035

821 37 37 37
796 709 709 709
797 3,181 3,338 3,794
798 5 5 5
804 680 724 746
805 2,289 2,482 3,111
806 1,981 1,999 2,164
816 5,234 5,472 5,592
807 165 182 203
817 1,902 2,043 2,132
759 723 760 888
758 0 0 0
756 0 0 0
764 4 4 5
762 334 353 393
823 1,490 1,557 1,590
822 1,363 1,410 1,433
815 1,829 1,829 1,829

Total 21,924 22,904 24,629
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Calc Table

		TAZ2015		TAZ2010		Acres (TOTAL)		POP_25		POP_DENS_25		POP_30		POP_DENS_30		POP_35		POP_DENS_35		Acres (CLIPPED TO GIBSONTON)		POP_25CLIP		POP_30CLIP		POP_35CLIP

		821		709		2,001.11		171		0.09		171		0.09		171		0.09		429.99		37		37		37

		796		700		809.48		713		0.88		713		0.88		713		0.88		804.94		709		709		709

		797		694		732.45		3183		4.34		3340		4.56		3796		5.18		732.05		3181		3338		3794

		798		696		432.02		2515		5.82		2638		6.11		2699		6.25		0.84		5		5		5

		804		701		216.72		680		3.14		724		3.34		746		3.44		216.72		680		724		746

		805		702		467.42		2291		4.90		2484		5.31		3113		6.66		467.10		2289		2482		3111

		806		703		590.75		1981		3.35		1999		3.38		2164		3.66		590.73		1981		1999		2164

		816		710		2,232.62		5234		2.34		5472		2.45		5592		2.50		2232.63		5234		5472		5592

		807		704		1,124.33		6607		5.88		7293		6.49		8139		7.24		28.00		165		182		203

		817		711		1,370.64		9213		6.72		9895		7.22		10326		7.53		282.97		1902		2043		2132

		759		692		252.18		731		2.90		769		3.05		898		3.56		249.31		723		760		888

		758		686		1,977.59		249		0.13		249		0.13		249		0.13		0.32		0		0		0

		756		685		1,021.75		0		0.00		0		0.00		0		0.00		1.95		0		0		0

		764		695		452.95		2230		4.92		2503		5.53		2648		5.84		0.80		4		4		5

		762		693		427.83		1373		3.21		1448		3.38		1611		3.77		104.26		334		353		393

		823		712		985.78		4328		4.39		4522		4.59		4619		4.69		339.35		1490		1557		1590

		822		710		501.89		2982		5.94		3084		6.14		3135		6.25		229.42		1363		1410		1433

		815		700		837.53		1829		2.18		1829		2.18		1829		2.18		837.54		1829		1829		1829

																						21924		22904		24629





All Fields

		TAZ2015		RTA2015		TAZ2010		RTA2010		Perimeter		Area		Acres		Area_Flag		Area_Desc		UrbanArea		Cmnty_Conc		TPA_Office		TPA_Indust		Shape_Le_1		Shape_Area		POP_25		POP_DENS_25		POP_30		POP_DENS_30		POP_35		POP_DENS_35		AC_CLIPPED		POP_25CLIP		POP_30CLIP		POP_35CLIP

		821		14		709		18		84319.93146400000		87168175.74490000000		2001.10596300000		1		Urban		Tampa--St. Petersburg		Yes		Southshore		Southwest		84319.93		87168173.70		171		0.09		171		0.09		171		0.09		429.99		36.74		36.74		36.74

		796		14		700		18		59695.53021700000		35261122.35930000000		809.48398400000		1		Urban		Tampa--St. Petersburg		Yes		Southshore		Southwest		59695.53		35261122.36		713		0.88		713		0.88		713		0.88		804.94		709.00		709.00		709.00

		797		14		694		18		28807.38849600000		31905574.68360000000		732.45120900000		1		Urban		Tampa--St. Petersburg		Yes		Southshore		Southwest		28807.39		31905575.34		3183		4.34		3340		4.56		3796		5.18		732.05		3180.78		3338.44		3793.57

		798		14		696		18		21261.63893800000		18818744.03970000000		432.01891700000		1		Urban		Tampa--St. Petersburg				Southshore		Southeast		21261.64		18818742.95		2515		5.82		2638		6.11		2699		6.25		0.84		4.86		5.10		5.22

		804		14		701		18		15631.97517400000		9440359.00141000000		216.72082200000		1		Urban		Tampa--St. Petersburg		Yes		Southshore		Southwest		15631.98		9440359.52		680		3.14		724		3.34		746		3.44		216.72		679.50		723.75		745.88

		805		14		702		18		25060.62901600000		20360833.67380000000		467.42042400000		1		Urban		Tampa--St. Petersburg		Yes		Southshore		Southwest		25060.63		20360833.67		2291		4.90		2484		5.31		3113		6.66		467.10		2288.93		2482.05		3110.74

		806		14		703		18		29748.29664100000		25733112.31620000000		590.75097100000		1		Urban		Tampa--St. Petersburg				Southshore		Southwest		29748.30		25733112.41		1981		3.35		1999		3.38		2164		3.66		590.73		1981.17		1999.04		2163.97

		816		14		710		18		45571.09024300000		97252831.48930000000		2232.61780300000		1		Urban		Tampa--St. Petersburg				Southshore		Southwest		45571.09		97252831.46		5234		2.34		5472		2.45		5592		2.50		2232.63		5233.52		5472.27		5591.65

		807		14		704		18		27852.91868500000		48975759.78640000000		1124.32873700000		1		Urban		Tampa--St. Petersburg				Southshore		Southeast		27852.92		48975762.17		6607		5.88		7293		6.49		8139		7.24		28.00		164.53		181.62		202.70

		817		14		711		18		31073.98177300000		59704883.45350000000		1370.63552500000		1		Urban		Tampa--St. Petersburg				Southshore		Southeast		31073.98		59704886.06		9213		6.72		9895		7.22		10326		7.53		282.97		1902.07		2042.74		2131.76

		759		12		692		18		14226.80439300000		10984782.99190000000		252.17591800000		1		Urban		Tampa--St. Petersburg				Riverview		East Tampa		14226.80		10984782.99		731		2.90		769		3.05		898		3.56		249.31		722.93		760.37		887.84

		758		12		686		18		38354.33304600000		86144032.99430000000		1977.59488000000		1		Urban		Tampa--St. Petersburg				Riverview		East Tampa		38354.33		86144030.53		249		0.13		249		0.13		249		0.13		0.32		0.04		0.04		0.04

		756		12		685		18		36547.85649800000		44507432.05600000000		1021.75004700000		1		Urban		Tampa--St. Petersburg				Riverview		East Tampa		36547.86		44507432.06		0		0.00		0		0.00		0		0.00		1.95		0.00		0.00		0.00

		764		12		695		18		21130.20905600000		19730570.23210000000		452.95156600000		1		Urban		Tampa--St. Petersburg				Riverview		Southeast		21130.21		19730569.88		2230		4.92		2503		5.53		2648		5.84		0.80		3.94		4.42		4.68

		762		12		693		18		19658.52208700000		18636110.81350000000		427.82623500000		1		Urban		Tampa--St. Petersburg				Riverview		East Tampa		19658.52		18636109.99		1373		3.21		1448		3.38		1611		3.77		104.26		334.47		352.81		392.68

		823		14		712		18		26882.56792200000		42940412.12670000000		985.77622000000		1		Urban		Tampa--St. Petersburg				Southshore		Southeast		26882.57		42940420.91		4328		4.39		4522		4.59		4619		4.69		339.35		1489.74		1556.61		1590.05

		822		14		710		18		23779.27607100000		21862135.08630000000		501.88556200000		1		Urban		Tampa--St. Petersburg				Southshore		Southwest		23779.28		21862135.09		2982		5.94		3084		6.14		3135		6.25		229.42		1362.87		1409.61		1432.98

		815		14		700		18		48711.88089700000		36482898.98080000000		837.53211600000		1		Urban		Tampa--St. Petersburg		Yes		Southshore		Southwest		48711.88		36482898.31		1829		2.18		1829		2.18		1829		2.18		837.54		1829.01		1829.01		1829.01





report table

		TAZ		2025		2030		2035

		821		37		37		37

		796		709		709		709

		797		3,181		3,338		3,794

		798		5		5		5

		804		680		724		746

		805		2,289		2,482		3,111

		806		1,981		1,999		2,164

		816		5,234		5,472		5,592

		807		165		182		203

		817		1,902		2,043		2,132

		759		723		760		888

		758		0		0		0

		756		0		0		0

		764		4		4		5

		762		334		353		393

		823		1,490		1,557		1,590

		822		1,363		1,410		1,433

		815		1,829		1,829		1,829

		Total		21,924		22,904		24,629
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FUTURE 
LAND USE

(2020)
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BUILD OUT ANALYSIS

Future Land Use Description
Parcel 
Count Acres

Residential 
DU Max

Population   
(3.0 PPH)

Non-Residential  
Sq. Ft. Max

Community Mixed Use 12 (.50 FAR) 1 33 396 1,188 718,000
Heavy Industrial (.50 FAR) 10 119 N/A N/A 2,588,130
Light Industrial (.50 FAR) 2 34 N/A N/A 749,799
Natural Preservation 28 1,722 N/A N/A N/A
Office Commercial (.75 FAR) 107 93 4,680 N/A 3,039,567
Public/Quasi-Public 7 295 N/A N/A *
Residential  1 (.25 FAR) 23 540 540 1,620 5,883,513
Residential   4 (.25 FAR) 919 532 2,247 6,741 6,117,091
Residential   6 (.25 FAR) 2,462 1,374 8,246 24,738 14,966,351
Residential  9 (.35 FAR) 9 5 41 123 68,660
Suburban Mixed Use 6 (.35 FAR) 1,338 1,119 6,714 20,142 17,060,278
Urban Mixed Use 20 (1.0 FAR) 4 12 235 705 512,561
Total 4,908 5,878 23,099 69,297 51,703,950
Footnote:  * Intensities of public facilities shall be guided by the FAR


school grades



				Grades

		School 		2018		2017		2016		2015

		Ruskin Elementary		C		D		C		F

		Thompson Elementary		D		D		D		F

		Beth Shields Middle		C		D		D		D

		Leonard High School		C		C		C		C





Buildout FLU



		Future Land Use Description		Parcel Count		Acres		Residential DU Max		Population   (3.0 PPH)		Non-Residential  Sq. Ft. Max

		Community Mixed Use 12 (.50 FAR)		1		33		396		1,188		718,000				3

		Heavy Industrial (.50 FAR)		10		119		N/A		N/A		2,588,130

		Light Industrial (.50 FAR)		2		34		N/A		N/A		749,799

		Natural Preservation		28		1,722		N/A		N/A		N/A

		Office Commercial (.75 FAR)		107		93		4,680		N/A		3,039,567

		Public/Quasi-Public		7		295		N/A		N/A		*

		Residential  1 (.25 FAR)		23		540		540		1,620		5,883,513

		Residential   4 (.25 FAR)		919		532		2,247		6,741		6,117,091

		Residential   6 (.25 FAR)		2,462		1,374		8,246		24,738		14,966,351

		Residential  9 (.35 FAR)		9		5		41		123		68,660

		Suburban Mixed Use 6 (.35 FAR)		1,338		1,119		6,714		20,142		17,060,278

		Urban Mixed Use 20 (1.0 FAR)		4		12		235		705		512,561

		Total		4,908		5,878		23,099		69,297		51,703,950

		Footnote:  * Intensities of public facilities shall be guided by the FAR





Sheet3
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BUILD OUT ANALYSIS
ALAFIA RIVER CORRIDOR
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BUILD OUT 
ANALYSIS
US 41 CORRIDOR
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BUILDOUT ANALYSIS
GIBSONTON DRIVE CORRIDOR
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BUILD OUT 
ANALYSIS

SHOW BUSINESS OVERLAY
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THANK YOU. QUESTIONS?

For More Information Contact:
Mariann Abrahamsen, AICP Planning Commission
T: 813-273-3774 ext. 353
marianna@plancom.org

or the Webpage
http://www.planhillsborough.org/gibsonton-profile/
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